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	I. GENERAL INFORMATION

	THE WITELON STATE UNIVERSITY OF APPLIED SCIENCES IN LEGNICA
DEPARTMENT OF SOCIAL AND HUMAN SCIENCES

	Field
	Pedagogy

	Module title
	Social Psychology

	Language of lecture
	English

	ECTS points
	2

	Preliminary conditions:
	none

	II. Education aims

	The course is an exploration of the prevailing theories and empirical methods in the study of social psychology.
The goal of this course is for you to understand the ideas and methods that form the foundation of the field, and to apply these ideas during classroom or section discussion.


	III. Education outcomes

	Knowledge: Students will demonstrate familiarity with the major concepts, theoretical perspectives, empirical findings, and historical trends in social psychology. 
Skills: Students will understand and apply basic research methods in social psychology, including research design, data analysis, and interpretation. 
Social competence: Students will be able to communicate effectively in a variety of formats 


	IV. EDUCATIONAL  METHODS

	Assesment method: test of knowledge or presentation

	Student workload: 75

	V. MODULE TYPE AND CONTENTS

	· Introduction and Methods of Social 
· Thinking About People & Perceiving the Self and Others 
· Self-Concept, Gender, and Dispositions 
· Attitudes and Social Behavior. 
· Conformity, Compliance, and Obedience 
· Stereotypes, Prejudice, and Discrimination 
· Group Dynamics and Intergroup Conflict 
· Aggression and Violence 
· Helpful Social Behavior 
· Liking, loving, and close relationships 


	VII. ECTS POINT BALANCE SHEET - STUDENT'S WORKLOAD

	Category
	Student’s workload

	Contact hours
	

	Participation in lectures
	7

	Participation in classes, workshops
	7

	Exam
	1

	Independent student’s work
	

	Preparation for the lecture
	3

	Preparation for the classes, workshops
	3

	Preparation for the test
	2

	Preparation for the exam
	2

	Preparing the project
	3

	Preparing multimedia presentation
	2

	Total numer of hours
	50

	ECTS points 
	2
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